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Dear Readers Contents
ell, we have come to the end of yet Wanother year and this marks the 13th 
year of being invited into your 

homes.  My! How time has flown. 

Talking about endings and beginnings  do you 
remember the turn of the century – the problems 
we thought about with regards to our banking 
accounts, our computers everything digital 
related?   Believe it or not - this new year will 
herald the passing of a quarter of this new 
century – incredible!

Yes, its 35 days to Christmas and before we know 
it, we will soon be facing another new year in our 
lives, with a new set of challenges and 
opportunities and a chance of a 'clean slate” for 
the year ahead.  To me there is no better feeling 
than that of a new year, everything is fresh and 
new possibilities abound.  

All I ask of you all, is that you appreciate life as it 
happens, moments will soon pass, and you will 
wish you had treasured them more.  Lets face it 
the way everything changes today it's a good 
reason to hold onto those memories.

Best regards

Pat  Franken 

I've learned……… to laugh when you can, 
apologise when you should and let go of what 
you can't change!

082 5523027 

Till we meet again in 2025, wherever you go be 
safe, love one another, be good to each other!

Wishing you all 
the best for
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On our way to Fort William, our last overnight stop on this journey, we visited the 
viaduct which was used during the making of the Harry Potter films, to see the 
'Hogwarts Express,' (a Jacobite Steam Train) travelling from Fort William to 
Ma'laig. Literally hundreds of people flocked to see and photograph the train 
which stopped on the Glenfinnan Viaduct for this purpose.

On the way to Fort William we made a detour in order to travel along the single 
track (steep and winding) pass to Applecross previously used by farmers to move 
their cattle to market – certainly not a trip for the feint hearted!  Jeremy Clarkson 
used the pass for a 'Top Gear' show. The café at the end of the pass with its 
beautiful walled garden was a welcome relief and nice break!

In Tongue we spent two nights in delightful accommodation before moving on to 
Altnacelgach for a night in a motel on the shores of the loch. On the next day we 
travelled to Gairloch where we visited the Arctic Convoy Museum which was of 
special interest because my father-in-law was a sailor in the Royal Navy escorting 
Merchant Navy vessels to Archangel and Murmansk during the Second World 
War. He was on the HMS Searcher, a small carrier on loan from the US Navy, 
previously known as the USS Chesire. Whilst on route to Gairloch we visited the 
Inverewa Gardens. Scotland's equivalent to our Kirstenbosch Gardens, with 
plants from all over the world including South Africa.

We also embarked on another boat ride on Loch Ewe and saw how lobster pots 
are used. There were six crabs in one of the pots but no lobsters. We saw grey seals 
and sea birds but no Puffins.

Whist in Gairloch we visited the 'Victoria Falls,' named after Queen Victoria who 
often visited Scotland….It was a patch on the falls in Zimbabwe!!

On the next day we travelled along the banks of Loch Lomond to Oban, a beautiful 
town with a large harbour and superb distillery where I was given a bottle of single 
malt whisky to celebrate my birthday!

Scotland was truly beautiful and we thoroughly enjoyed our trip despite not 
finding any puffins!

This concluded our trip which ended with three day visit to one of our old friends 
from Botswana who now live in Kirkcudbright in the Dumfries and Galloway 
district, the home of my wife's family.

By Aubrey Bowles 
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NEWS & EVENTS
by Monica Ashe
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Over 140 entrants enjoyed a 
festive Spring walk. Amberfield 
drive was abuzz with music, 
flower adorned stands handing 
out all manner of treats, and 
umpteen spot prizes at the 
end. Thanks also to J Leslie 
Smith for their participation.

Spring 
Walk

You can keep updated 
of events and social activities

on the Amberfield News & Natters

Did you know? That’s all Folks

Until Next Time

Fruit & Veggie 
Market
Fridays
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The Amberfield lounge was adorned with 
flowers! The stunning arrangements were

demonstrated by this artistically talented group 
and included a wonderful arrangement

by Jeanette McLean

Tea and eats 
served 

throughout 
the 2 days in 

the 
Amberfield 

main lounge

Our Open Gardens weekend held on the 19th 
and 20th October was a wonderful success.  
Over 300 folk enjoyed viewing the 11 
beautiful gardens on show.  

Below are the talented gardeners who opened 
their gardens to us. 



Why Fenestra?
Our Mission
Fenestra strives to be a great South 
African and international specialist 
investment group. We are driven by a 
passion for outstanding performance 
and an unwavering commitment to 
our philosophies and core values.

Focus
Fenestra limits its attention to about 
50 outstanding companies but will 
invest in no more than 10 of them. 
This restricts the portfolio to only five 
or six outstanding performers. It is a 
style of investment advocated by the 
world's most famous investor, 
Warren Buffet, of whom CEO William 
Meyer is an avowed disciple.

Criteria
The criteria for investments are 
simple but top of the list is honesty of 
management. Other key investment 
criteria include an established profit 
history, a growing market with 
growing margins ,  strong cash 
generation ability and some blue-sky 
potential. It is also preferable if the 
managers  are very s ignif icant 
shareholders.

Performance
Since inception in 1990, Fenestra 
Asset Management has regularly 
outperformed the market  (as 
measured by the ALSI). In recent 
years, Fenestra’s greatest successes 
included limiting the negative return 
in 2008 to under 15% when the ALSI 
showed a 26% drop after the global 
financial meltdown.

The bottom line
Fenestra doesn’t invest clients’ 

money in generic portfolios. 
Rather investment portfolios are 
custom made. We listen to our 
clients, find out exactly what 

their investment objectives are 
and design portfolios accordingly. 

William Meyer CEO

On My Mind by William Meyer

If you are not happy with your portfolio performance or would like a 
second opinion, please do not hesitate to contact Fenestra for a free, 
independent, objective and confidential review of your portfolio.
Protect your wealth. Optimise your returns.
Contact Fenestra now!
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Some Things In Life Demand Qualified Professional Services 

Our dedicated team has one goal: to make money with our clients. 

William Meyer CEO

Our numbers do the talking.
NVIDIA is Fenestra’s largest investment.
10 Year Increase 24,938%

 Contact Fenestra for a free analysis of your portfolio.
+27 (0) 21 689 7855
info@fenestra.com  fam@mweb.co.za
Visit: www.fenestrasa.com
KwaZulu-Natal: 11 Hatikulu Rad, Mooi River, 3300

FENESTRA ASSET MANAGEMENT/ FSCA-LICENCE NO. 688/ Licensed Financial Service Provider
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2024 & Kal-Media
PHOTOGRAPHY COMPETION

You Can Win
3 Nights for 2 Adults 

sharing during the low 
season period, 

including all meals, 
teas and guided 
morning hikes.

Plus 2 complimentary 
30 minute Back 

Massages at the Forest 
Retreat Spa.

THEME 
CLOSE UP on

NATURE and SEASONS

and contact details.
Please give a title to your photograph.

If the files are big upload to www.wetransfer.com 
and notify Pat that you have done so.

Please send your entries 
in JPEG format. 

Photography must be 
your original work.

Prizes cannot be exchanged 
for cash. 

The Judge's decision is final.

RULES
Please read these carefully, your entry will be 
disqualified if you don't follow the guidelines.

Closing Date of the Competition is 
1st December 2024

Competition is open to Ambers Residents ONLY.
No more than 2 entries per person.

Please email to: 
pat@kal-media.co.za 

Ensure you put Cavern Competition in the subject 
box.

Please advise your name, address 

Pat
FRANKEN

by

JUST 
A

THOUGHT

as listening, I suppose eavesdropping I'm Wshamed-faced to say, whilst waiting to 
deliver some of my mags at a shop counter, 

and the one child had said to the other, “Let's do it!” and 
the other said” No, no one does that!”

We see it so often, especially with children, who try to 
bend their personalities and their behaviour to fit into 
the preset stereotype. There will always be the artist, 
the social butterfly, the brainiac, and the playground 
politician, who then grow up to be the teenage partiers, 
the studiers, the rebels, and the nerds.

Embrace being a different human being these days, 
because it gives you a great opportunity to do amazing 
things. My fear of being judged by others no longer 
exists and being different in certain ways is something 
that I have learned to love.

For much of my life, I felt different from other people 
around me, and I saw this as a weakness in myself and 
something I had tried to rectify. It only made me 
unhappy. These days, I am more than aware that it was 
my absolute strength. When one embraces being 
different and you go against the common grain, you will 
by virtue of common sense, create a vastly different 
experience to the people around you.

For me, being different is not a weakness. I think its 
weak to want to do everything everyone else is doing or 
agree to do something so as not to upset anyone. In fact, 
it's a strength to be different. 

My belief is that most people live a 51% mediocre life 
where it is good enough to stop them doing something 
drastically different to make it amazing. Surely growing 
up, is all about figuring out who you are anyway, right?

 Why do we care so much about fitting in? Why do we 
spend so much time worrying about what others think? 
Why do we have to impress others? And more 
particularly, why do we waste time, energy and sleep 
trying to squeeze into that impossible-to-fill mould? 
Why is there even a mould in the first place? 

I believe that it is good for people to be different, whilst 
others think it is possibly strange if not weird. They will 
ease and make fun just for something to do. But in 
reality, the world is so much better with variety and 
something unique otherwise it would certainly be a 
boring place to live in.

My thoughts…. I didn't try and conjure up what it was 
that was requested to be done, but why are we 
programmed to think that it is not okay to be different 
from everybody else? The operative words here are “no 
one does that”!!

 So, for those who are a little different… learning to deal 
with the eye rolls, the fear in others' eyes, the ignoring 
from others…all that personal stress, that is what makes 
you stronger!  You were given these strengths for a 
reason…. Use them! The journey through life is 
different, for everybody.
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Ambers HEALTH & MEDICAL
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NICHE MARKETING:

Niche marketing is about focusing on smaller groups 
with interests aligning perfectly with a business's 
products of service specifically – and it makes a big 
difference to the bottom line.

ADVANTAGES OF 

Broad advertising is ideal for large corporations, Coke 
for example as a worldwide brand can take this 
approach. On-line advertising is perhaps the best 
example of the broadline method of: “hit everywhere 
and hope it sticks.”

With this in mind Kal-Media Publishing have designed 
The Ambers Health & Medical Pages in the Ambers 
Magazine, which has proven to be popular with our 
readers and local businesses and services.
Over the years it's increased in popularity – are you 
taking full advantage?

Call Pat on 082 552 3027

ADVERTISE HERE!

Ambers 
HEALTH & MEDICAL
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As the holiday season nears and we unwrap the lights, 
stack the wood for the braai, and cue the festive tunes, 
there's one thing many of us forget—our neighbours' 
peace and quiet. South African property law, especially 
nuisance law, steps in as a cheerful reminder that our 
property rights come with a side of responsibility.
In legal terms, a “nuisance” is an unreasonable 
interference with a person's enjoyment of their property. 
Think loud noise, excessive pollution, or even wandering 
tree roots. For a nuisance to be actionable, however, the 
inconvenience must be “material”—something more than 
trivial, disturbing the comfort of ordinary living.

1. Keep the volume holiday-friendly: We all love All I 
Want for Christmas—but maybe not on repeat at full 
volume. Nuisance law hinges on what's reasonable, so 
maybe keep the carolling indoors and let your 
speakers stay at “neighbour-friendly” levels.

2. Mind your smoke: Braai season is our favourite 
season, but excessive smoke is one of the quickest 
ways to step into nuisance territory. Be mindful of 
when and where your braai is set up, maybe skip the 
extra charcoal if the wind's blowing toward your 
neighbour's window.

South African courts apply a “reasonableness test” when 
determining if an interference truly qualifies as a nuisance. 
They assess factors like your neighbourhood's character, 
the severity of the disturbance, your neighbour's 
tolerance and even the sensitivity of the complainant. A 
few factors weigh in,  including local ity ( l ively 
neighbourhood vs. quiet suburb), proportionality, and 
practicality of reducing the nuisance. Think of it as a 
balance: Your right to a peaceful property versus a 
neighbour's right to ordinary use. For instance, city 
dwellers should tolerate a certain amount of noise, while 
homeowners next to a golf course might expect the odd 
golf ball landing nearby.

Ultimately, nuisance cases often hinge on balancing rights, 
reasonableness, and tolerance. So, if your neighbour's 
holiday lights rival the sun, consider talking things out 
before heading to court. After all, litigation is a costly last 
resort.

So, how can you keep your holiday celebrations legal and 
neighbour-friendly?

3. Let there be light (within reason): Festive lights bring 
holiday cheer, but overly bright or flashing displays 
might feel less Home Alone and more Nightmare 
before Christmas to neighbours. Choose decor that 
sparkles without sending SOS signals across the street.

We wish you a merry Christmas and a 
happy New Year.

If all else fails, the law offers remedies. An interdict can 
halt the nuisance, but it is only granted if no other solution 
exists. Alternatively, if your property has suffered damage, 
you might claim compensation.

The bottom line? A little cheer with a sprinkle of 
neighbourly courtesy goes a long way! 

Nuisance Law: 
Keeping the 

Holiday Season Merry 
and 

Neighbour-Friendly

The content is provided for information only and should not be seen as an exact or complete exposition of the law. Accordingly, no reliance 
should be placed on the content for any reason whatsoever and no action should be taken on the basis thereof unless its application and 

accuracy has been confirmed by a legal advisor. The firm and author(s) cannot be held liable for any prejudice or damage resulting from action 
taken on the basis of this content without further written confirmation by the author(s). 

If you need any further information or assistance, please contact J Leslie Smith Attorneys,  
Anusha Ganas on 033 845 9700 or email on anushag@jleslie.co.za or Secretary: prisha@jleslie.co.za 

Article by: NAOMI THAMAE Candidate Legal Practitioner 



Ambers marketplace
support your local community

Niche marketing is about focusing on smaller groups with 
interests aligning perfectly with a business's products of 
service specifically – and it makes a big difference to the 
bottom line.

NICHE MARKETING:
Broad advertising is ideal for large corporations, Coke for 
example as a worldwide brand can take this approach. On-
line advertising is perhaps the best example of the 
broadline method of: “hit everywhere and hope it sticks.”

With this in mind Kal-Media 
Publishing have designed The 
Ambers Marketplace in the 
Ambers Magazine, which has 
proven to be popular with our 
readers and local businesses 
and services. Over the years it's 
increased in popularity – ARE 
YOU HERE?  

If not  CONTACT PAT ON 
082 552 3027

ADVANTAGES OF 
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Established
1953

70 years &
3 generations of
auctioneering

excellence

EST 1993                                “soil for life”EST 1993                                “soil for life”

www.midlandscompost.com

Ambers!
R90 p/bag

(extra bags & 
discounts

still apply)
Smaller quantities available @ SPCA opposite Build It, 

3's Company, Plan & Plant, Hopewells. 
Please support

(Exclusive Weedfree Nutri-Mix)

IT’S  
FOR  
YOU

: 

: 
: 

80dm  bags @ R95
LAWNS, PLANTS, TREES
GET 10+ BAGS DELIVERED

3

HOME DELIVERED SPECIALS
40 plus 4 bags & less 10%

20 plus 2 bags - 15 plus  1 bag
8m3 Tipper Load @ R5900

*Prices may 
vary with 

distance travelled

DE VILLIERS FURNISHERS

DE VILLIERS 
FURNISHERS

 Email: davedevilliers19@gmail.com
VISIT OUR NEW WEBSITE www.devilliersfurnishers.co.za

Dave 082 771 3231 Angela 062 350 2792
John 082 825 9992

ASHLEY 
WINGBACK

BELINDA 
RECLINER

 OUR HILTON ADDRESS
 Shop 17 Build It Centre Quarry Street

CLOEY 
 RECLINER

Let us quote 
for your 

Re-Upholstery

Come in and view our
range of comfortable 
chairs and recliners

COTTAGE
CHAIR

SENIOR 
CITIZEN 
CHAIR



COMMUNITY CHEST

 You sit with a cup of tea, ready to check emails and play 
Solitaire. The computer suddenly decides to update. This 
decision was made without your input. Your peaceful 
afternoon is now interrupted by a screen that reads, 
“Installing updates: 1% complete.” The next time you look, 
it's at 2%. You could grow a garden faster!

WHY WON'T THIS THING WORK?
 By LINDA BARLOW

Technology used to be simple. Turning a dial, switch, or 
button worked like magic. Now that smartphones, 
smartwatches, smart TVs, and everything else is too smart 
for its own good, many older people find themselves in a 
new, confusing world.

 The Smartphone Threat
 You remember rotary dial phones that weighed as much as 
a small dog? These slim, shiny smartphones remain 
mysterious. Your fingers are too big and the screen too 
small. One wrong tap sends a lawn photo to half your 
contacts. You thought you were opening your email!
Autocorrect is another misunderstood “help” feature. 
Instead of inviting your daughter to dinner, you invite her to 
a "daisy from fin", leaving her wondering if you've become 
a quirky chef or gone insane.

 The Password Mystery
Passwords were once birthdays or pets' names. Those days 
have passed. Now, every password must have 12 
characters, including numbers, symbols, hieroglyphics, and 
unicorn blood. If you forget, heaven help you. Resetting a 
password requires answering 15-year-old security 
questions like “What was the name of your favourite 
teacher?” Which one? Does spelling matter?

 Computer Updates

After it's finished, the layout has changed, your icons have 
disappeared, and the printer, which worked fine an hour 
earlier, won't communicate with the computer.

 Accepting the Learning Curve
Despite these humorous hiccups, older people are 
navigating this brave new world with style and 
determination. By mastering the selfie (though it may be of 
their forehead) or video chatting with grandkids (after a 
few attempts to figure out why they can't hear), they're 
showing that it's never too late to adopt new technology.

 The Constant “New and Improved”
Just when you master one device, a new one comes out 
with an even more “user-friendly” experience. The home 
button has disappeared, too many apps were installed, and 
the email icon now leads to a cloud. Where and why is 
everything stored in this cloud?
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Photographs and memories
Christmas cards you sent to me

All that I have are these
To remember you

Memories that come at night
Take me to another time

Back to a happier day
When I called you mine

But we sure had a good time
When we started way back when
Morning walks and bedroom talks

Oh how I loved you then
Summer skies and lullabies

Nights we couldn't say good-bye
And of all of the things that we knew

Not a dream survived
Photographs and memories

That's all I've left of you

Photographs and Memories Song by Jim Croce (Extract)

Travel to: Bush, Lake & Sea with 
 

 For enquiries or bookings please reach us on:
booking@africamemories.com or  info@africamemories.com 

Val - 083 441 4514 / Carol 073 168 8201

The 2025 schedule will soon be available 
Call or visit our website

 We pick you up from your home! Pack your bags – we do the rest
Short getaways | Exciting destinations  | Rewarding Experiences

Includes: road transfers to-and-from destination, accommodation, 
meals and activities. 

 We pick you up from your home! Pack your bags – we do the rest
Short getaways | Exciting destinations  | Rewarding Experiences

Includes: road transfers to-and-from destination, accommodation, 
meals and activities. 



t's a strange phenomena that the more we become global residents due to the internet, the more we long for Icommunities! Interestingly it's Gen Z the generation who have never known anything except a world bulging with 
technology leading the pack towards nostalgia; sales of printed books, videos and LP records are enjoying a surge, for 

example Taylor Swift sold over three and a half MILLION vinyl records! It is easy to understand why people enjoy 
something tangible instead of just on screen. 

The internet has changed radically from inception when there were hardly any ads – now we are bombarded! Kal Media 
made the decision early on (unlike many of our competitors) not to switch entirely to on-line versions of our magazines, as 
we understand people like to take time to relax away from technology. Additionally, it allows advertisers of local 
businesses to advertise in their unique community, to their target audience. 
We're still here for you….  

Each issue features a Health & Medical section, as well as the Ambers 
Marketplace highlighting local businesses. The publication is delivered to 
residents of the Ambers Estates as well as popular retail outlets in Howick. It is an 
ideal advertising vehicle for businesses wishing to attract the senior residents of 
The Ambers.

THE AMBERS
The Ambers Magazine established in 2012, quickly became a firm favourite with 
the residents of this popular gated community. Each issue is packed with their 
contributions and features about 'The Ambers Life'; from news about clubs 
events and socials to life stories of local hero's and celebrities. Additionally, the 
yearly photographic competition has grown and the standard of entries in 
volume and quality is simply outstanding.  In 2018 due to demand by the 
advertisers and readers alike the publication grew in pages and became bi-
monthly – a sure sign of success.

HILTON LIFE
Hilton Life was launched in 2014, originally as a quarterly publication. It was 
extended to a bi-monthly publication in 2019 at the request of the advertisers. 
There is a uniqueness about the region and the magazine has captured this 
special trait. The publication is delivered to residents of the Garlington Estate in 
Hilton as well as popular retail outlets in Hilton, Howick and Nottingham Road.
It is an ideal advertising vehicle for business wishing to attract the Hilton and 
Midlands residents.

HIGHWAY UNLIMITED
Highway Unlimited was launched in 2021, after Covid, to give our advertisers 
who  advertised previously in Estate magazines a bigger footprint of exposure for 
their money. This bi-monthly publication gives focus to business owners wishing 
to attract Highway residents and other business outlets. Delivered via shopping 
centres, supermarkets and coffee bars, we’ve have no doubt this ‘baby’ will 
flourish and grow rapidly.

Kaleidiscope Media Publishing
Pat Franken 082 552 3027 
pat@kal-media.co.za  
www.kal-media-publishing.co.za

Follow us:
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Call or Email for 2025 Rate Card...

HOWICK HILTON HILLCREST - We’ve got you covered!
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Mince pies are a favourite 
during the Festive Season, 
though it's unlikely its 
original form would appeal 
today!

During the Tudor period 
they were rectangular, 
shaped like a manger and 
often had a pastry baby 
Jesus on the lid. They were 
made from 13 ingredients 
to represent Jesus and his 
d isc ip les  and were a l l 
symbolic to the Christmas 
story. 

As well as dried fruit such as 
raisins, prunes and figs, 
they included lamb or 
mutton to represent the 
s h e p h e r d s  a n d  s p i c e s 
(cinnamon, cloves and 
nutmeg) for the Wise Men. 
It  was only later,  post 
Reformat ion,  that  the 
mince pie adopted a round 
shape.

Origins of 
Mince Pies

Notes

Year A SweetChristmas  and Merry New

Ingredients 

375g packet mixed fruit

1/3 cup caster sugar

Recipe works just as well for

1/2 tsp baking powder

To make filling, simmer ingredients in 
medium saucepan over med-low heat 
for 4-5 minutes, stirring, until syrupy. 
Transfer to tray to cool.

60g slivered almonds

100g butter, softened

1 tbsp milk

1/2 cup plum

1 1/4 cup plain flour

1/4 cup orange juice
1/2 cup (firmly packed) brown sugar

1/2 cup semolina

2 tbsp brandy, rum or orange juice
2 tsp mixed spice

Try this delicious spiced apple & 
fruit mince crumble slice, perfect 

for morning or afternoon tea – 
especially during the Festive 
Season. Serves 10 generous 

servings

1 egg yolk

1 tsp vanilla extract
1 tsp cinnamon

Method

Preheat oven to 180C (160C fan-
forced). Grease and line 28cm x 18cm 
slice tin with baking paper. To make 
pastry, beat butter and sugar with 
electric mixer until creamy. Beat in egg 
yolk. Fold in flour, baking powder, 
semolina and milk and bring mixture 
together with hands. Press three-
quarters of pastry evenly into tin. 
Spread over fruit  mixture. Add 
almonds to remaining crumble mixture 
and lightly press over filling. Bake for 
25-30 minutes, until pale golden. Cool 
in pan. Trim edges and cut into 4 lines, 
then each line into 4-5 squares. 
Refrigerate in warm weather.

1 large apple, peeled, coarsely grated

 traditional round pies, either 
way delicious served as desert
with custard or ice cream.

at christmas
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Special thanks to our Advertisers,
and to our enthusiastic Readers as

we greet another year together.
Your support is highly valued.

Pat Franken 
KAL- MEDIA 

Wishing you all the best for 2025
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“A Pet’s Paradise, 
a home from 

home 
for your pets. 

Heated kennels 
available.”


